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Legal context

» The situation surrounding COVID-19 is dynamic and rapidly evolving, on a daily basis.
Although we have taken great care prior to producing this report, it represents BCG's view
at a particular point in time. This report is not intended to: (i) constitute medical or
safety advice, nor be a substitute for the same; nor (ii) be seen as a formal endorsement
or recommendation of a particular response. As such you are advised to make your own
assessment as to the appropriate course of action to take, using this report as guidance.
Please carefully consider local laws and guidance in your area, particularly the most
recent advice issued by your local (and national) health authorities, before making any
decision.

ved.

Copyright © 2020 by Boston Consulting Group. All rights reser



These analyses represent only potential scenarios based on discrete data from one point in time. They are not intended as a prediction or forecast, and the situation is changing daily

3 distinct phases to COVID-19

Scenarios and outcomes driven by five key questions

Hlustrative

Economic
activity
100%

Critical care
patients

Five questions
will shape the
economic
outcomes

Flatten Fight Future

Shut down Restart

Cure

A\
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What will be the LENGTH of "Flatten"?
What are the preconditions to transition? When
will we achieve them?

What will be the LENGTH of "Fight"?
What are the preconditions to transition?
When will we achieve them?

To what DEPTH does the economy
drop in "Flatten"?

What LEVEL of recovery does the economy
achieve in "Fight"?

Where does the economy
8% return to relative to the
pre-COVID erain "Future"?
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These analyses represent only potential scenarios based on discrete data from one point in time. They are not intended as a prediction or forecast, and the situation is changing daily

Our macro-economists think U is now the main
risk for the overall economy

| V - at least this
Severe shock, but can bounce back

| L - still unlikely

Significant and perpetually growing

| U - the main risk
Significant and perpetually lost

to prior growth path value lost value
| | |
. Post-shock, 125 125 Perpetually growing
no lost output Son?e perpetually lost output
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» Recurring or irreparable damage to
economy’s supply side leads to
perpetually growing loss of present
value of future output

e Hence: Lower industry growth rate than
prior to crisis

» One-off damage to economy's supply side
(labor, capital, productivity) leads to more
and perpetual loss of present value of future
output

» V shape leaves de minimis impact on the
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Source: BCG Center for Macroeconomics analysis
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These analyses represent only potential scenarios based on discrete data from one point in time. They are not intended as a prediction or forecast, and the situation is changing daily

However, the airline industry's recovery is
likely to be much more gradual

Scenario

Likelihood

Return to 2019
level!

Virus severity
and spread

Government
action for
citizens

Consumer
sentiment and
behaviors

Flown
Revenue

2021

Time

V-shape

| Very unlikely

~6 months

Quick containment (rapid drop
in new cases and deaths)

Successful containment; relax
policies and reassure public

Leisure and business traffic
bounce back quickly
Consumer confidence recovers

quickly

No structural change to behavior

Flown
Revenue

2021

Time

U-shape

Very unlikely

~10-18 months

Gradual decrease in rate of new

cases and deaths

Lockdown for ~2 months;
borders gradually reopen

Consumer confidence returns
quickly

Business and short-haul leisure
travel first, followed by long-
haul leisure

Travel distributors ramp up
operations

Flown
Revenue

Time

Prolonged U-shape

High likelihood

~24 months

Slow, gradual decrease in rate
of new cases and deaths

Lockdown for several months;
travel discouraged; borders
reopen slowly

Consumer confidence does
return - slowly

Businesses restrict business
travel temporarily
Economic recession

Travel distributor failures

Flown

Time

L-shape

High likelihood

~48+ months

Slow, gradual decrease in rate
of new cases and deaths

Lockdown policies in place and
limitation on non-essential
travel for rest of 2020

Leisure travel reduced by fear
& sustainability issues

New ways of working persist;
permanent drop in group and
large meetings

Economic depression
Widespread failures in travel
distribution

1. Return to 2019 level is the first month of a forwarding looking twelve month rolling window where monthly average RPKs are at or above 2019 monthly
average RPKs; Source: BCG analysis

Flown
Revenue

Time

W-shape

Medium likelihood

e ~48+ months

» Spread of virus decreases but then
rapidly increases (new strain)

« Policies relaxed then rapidly
reinstated at sign of resurgence

« Confidence returns only to be
hit once more, for a more
prolonged period, as safety
concerns persist
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Will certain geographies be impacted more than others (e.g.,
heavily leisure international destinations)?

Potential How will consumer shopping behavior change (e.g.,

im pl'l C at'l ons effectiveness of loyalty programs, product preferences)?
for travel

SU ppliers How will travel suppliers respond?

« Changes to network strategy, fleet, brand architecture
e Approach to 3 party distribution and commissions
A Will there be any structural changes as a result?
. <] O B « Consolidation within sectors
V « Consolidation across sectors
e Increased regulation



Have developed a tool (TRIP) to allow the industry to
monitor key signals

TRIP dashboard view: Portal home

BCG < ARC N

Click on a topic title to learn more

Travel Recovery Insights Portal

Overview
During the pandemic, supply and demand for air travel have been upended like never before. With airline operations and ticket demand dramatically reduced, the industry now faces the challenge of understanding the pace and
shape that the subsequent recovery may take.

To deliver the highest-quality data, tools, and dashboards needed to overcome this challenge, BCG has built the Travel Recovery Insights Portal. The portal compiles proprietary data from several sources and is updated weekly.
The portal delivers data from BCG’s Demand Sentinel and Consumer Sentiment research, data provided by Airlines Report Corporation (ARC) and 3Victors, and other third-party data from Oxford, OAG Aviation Worldwide,

Similarweb, the Organization for Economic Co-operation and Development (OECD), and Johns Hopkins University. It provides specific views into ticketing and online search activity by geographic region, type of travel, and travel
month, among other trends.

Capturing Data Across the New Purchase Funnel for Air Travel

Ability
to Travel Interest Search m

O ) () ()
1t . .. Ay N . 0 Air Travel Search . Air Travel Transactions
Airline Capacity COVID Progression Economic Sentiment v S Powered by ARC ,

Market
Landscape

Click button for Airline Capacity trends Click button for COVID Progression trends Click button for Economic Sentiment trends Click button for Air Travel Search trends Click button for Air Travel Transactions trends
Hover for takeaways Hover for takeaways Hover for takeaways Hover for takeaways Hover for takeaways
Government = = .
Su Government Restrictions @) Customer Sentiment @ Web Traffic ~
pport 5 o
Click button for Government Support trends Click button for Government Restrictions trends Click button for Customer Sentiment trends Click button for Web Traffic trends
Hover for takeaways Hover for takeaways Hover for takeaways Hover for takeaways

COVID-19
and the New
Leadership Agenda

Dashboard last updated: 6/3/2020

? Questions? Please check out our FAQs, and contact BCG at

TravelRecoveryinsights@bcg.com with any inquiries [ LEARN MORE |
- CEEL R A more extensive version of this dashboard is available upon request. Please contact BCG at TravelRecoveryinsights@hcg com to request acc

Source: Travel Recovery Insights Portal (TRIP) dashboard; screenshots taken 6/3/2020



Week 12 — May 22-25, 2020

Even as spread of the Coronavirus slows, consumer spending and

lifestyles resist returning to Pre-COVID-19 levels

The number of new cases
has slowed across countries ...

New cases/day
(1,000s, China and France)

New cases/days
(1,000s, US)'

5.0 40

2.5 20

0.0 =S 0
Feb Mar Apr May

= China = France =— US

.. but disruption to
daily life remains elevated ...
Consumers who say that their daily lifestyle

is different today than it was before the
outbreak (%)

77

Down from 79%
in early May

il
70

Down from 79%
in early May

62

Down from 66%
in early May

China: Despite few new cases,
daily lifestyles are still disrupted

.. and many consumers still
expect to cut back on spending

Expected spending in the next month vs.
before the outbreak (%)

3 - H\Alot more (>20%)

= \Somewhat more
(5%-20%)

41 25 53  About the same

Somewhat less
(5%-20%)

A lot less (>20%)

China France us

1. Seven-day rolling average across the midpoint date; a February 16 outlier in the data for China that had resulted from a change in case-reporting was removed

Note: Question text: “How much do you agree with each of the following statements about the coronavirus? My daily lifestyle today is different from it was before the
coronavirus” and “In the next month, what do you expect your spend to be relative to before the coronavirus outbreak?”
Sources: BCG COVID-19 Consumer Sentiment Survey, March 6-May 25,2020 (N=2,000-3,500), unweighted, representative within £3% of census demographics; WHO data reports

Copyright © 2020 by Boston Consulting Group. All rights reserved.



Week 12 — May 22-25, 2020

U.S.: Concerns stable across segments with slight upticks in cruise, traveling

internationally, and visiting casinos - all remain above baseline levels
% of consumers concerned about catching a virus with each activity

1 007 A A A A A A A A A A A
(o]
4
55 53 26 53
VA5 1 48 @46 48{gm 46 49
44 44 43
38 38
@ :
@ ? @ &
9
0% ' } 72 3
Traveling Taking a Taking a Staying Visiting a Visiting a Going to a Going to a Cooking at a  Ordering food Shopping
internationally cruise domestic flight  at a hotel theme park casino restaurant local store  friend’s house  for delivery online
® Travel and tourism ® e Everyday activities ®

—O— Maximum value —O— Minimum value —.— Previous week —‘— Current week

Note: Question text (P1): “Would you be concerned about doing any of the following in the near future? Select all that apply.” and for those concerned (P2) "You mentioned you would be
concerned about X. What part of the experience concerns you? Select all that apply.” (P2 as % of P1 gives percentage of population concerned about virus)

Source: BCG COVID-19 Consumer Sentiment Survey, March 6-9, 2020, March 13-16, 2020, March 27-30, April 10-13, 2020, April 24-27, 2020, May 8-11, 2020 and May 22-25 (N = 2,944 across
question categories, unweighted, representative within £3% of US census)

Copyright © 2020 by Boston Consulting Group. All rights reserved.



Week 12 — May 22-25, 2020

Consumers increasingly willing to fly again in the next
month if certain sanitary measures were put into place

% of consumers needing additional sanitary measures before flying again in next month, by nation

April April May May April April May May April April May May
10-1324-27 8-11 22-25 10-13 24-27 8-11 22-25 10-13 24-27 8-11 22-25
I Nothing would convince me to fly next month Bl Some measures would convince me to fly next month | will fly regardless of measures next month

Note: Question text Note: Question text: V11d. “Which of the following measures would make you fly again in the next month? Select all that apply.”
Source: BCG COVID-19 Consumer Sentiment Survey; April 10-13, 2020; April 24-27, 2020; May 8-11, 2020; May 22-25, 2020; U.S. N by week, respectively, 1,433, 1,348, 1,580, 1,683; France N
by week, respectively, 1,439, 1,414, 1,340, 1,353; China N by week, respectively, 1,110, 1,385, 1,777, 1,741; unweighted; representative within 3% of census demographics.

Copyright © 2020 by Boston Consulting Group. All rights reserved.



Ticketing Trends



Portal Home | Summary: Search & Tickets | Summary: Consumer Sentiment | Recovery Trends | Domestic vs International Imp...
&

a O
Recovery Trends

Use the scatter charts to compare YoY and WoW performance for routes.
Select particular geographies, departure months, trip types, and direction to identify subsets where demand may be returning.

Travel Month Comparison

BCG - ARC

Geography Trends ) v | Departure Date Trends ., |[(a1) v |
Travel to and from each geography Travel by departure month
-35%
- 06
Relatively Better 20%
YoY -459% e)
-50% Vietnam
A -55% o
| China
| -60%
Trailing 14-day -65%
average YoY )
g -70%
change in Tickets
| -75%
. @)
i -80% May 2020
-85%
Relatively Worse -909% © rovzoz0+ © okt 2020
Ll -95%4 52220200 Ly 1 2020
-100%
-5.0%  +0.0% +5.0% +10.0% +15.0% +20.0% +25.0% -25.0% -20.0% -15.0% -10.0% -5.0% +0.0% +5.0% +10.0%

C’J Reset all filters

er'-'lC'O'-iS

Selected metric

Metrics by Geography | Consumer Attitude

[ Tickets v |
Flight Trait Trends (a1) v
Travel by direction & trip type
O
One-way
Domestic
Q  Oneway Round-trip mn?trip
iatemational International Domestic
-2.0% -1.0% +0.0% +1.0% +2.0% +3.0%

< WoW change in Tickets (Trailing 14 days vs 14 days prior) »

Trailing 14-day average lower than prior 14 days

[1] Searched and ticketed nights shown for round-trip trips only. [2] Sept+ includes all travel departing after Sept 1, 2020, up to 330 days after the last search/isue date. [Notes] Searches and
ticketed travel shown for all domestic and international inbound and international outbound travel. For example, a ticket from the US to ltaly would be reflected in both the US and ltaly

lines. Same-day-last-year’ calculated as 364 days peior, to control for DoW. Origin-Destination pairs exclude connections; e.g., the connecting itinerary JFK-FRA-DXB is tracked as JFK-DXB.

Sources: ARC ticketing data (5/17/2020); 3Victors search data (6/1/2020); Johns Hopkins COVID data (5/31/2020).
Dashboard last updated: 6/3/2020

Note: For searches and searched nights, our indirect GDS data
—while reflective of the market overall-may not reflect
certain highly direct market segments (e.g., Brazil domestic)

l Trailing 14-day average higher than prior 14 days

with any inquiries

Questions? Please check out our FAQs, and
? contact BCG at TravelRecoverylnsights@bcg.com

C >



Portal Home | Summary: Search & Tickets | Summary: Consumer Sentiment | Recovery Trends | Domestic vs International Imp...

)
Recovery Trends

Use the scatter charts to compare YoY and WoW performance for routes.

o)

Travel Month Comparison

BCG - ARC

QtD Reset all filters

Metrics by Geography | Consumer Attitude
~r3‘.‘l(“t]w‘l&

Selected metric

Select particular geographies, departure months, trip types, and direction to identify subsets where demand may be returning. \Tickets = ‘
Geography Trends (Multiple values) v | Departure Date Trends ., [(a) v Flight Trait Trends [(an) v ]
Travel to and from each geography Travel by departure month Travel by direction & trip type
-45%
Relatively Better -50%
YoY
-55% o
One-way
A -609% Domestic
| o
| -65% May 2020
Trailing 14-day 70%
average YoY
change in Tickets -75% o
| 809 Nov 2020 3
| o o
v -850 Oft 2020
: © south Korea O Sep(z)ozo o) One-way Round-trip o
Relatively Worse -90% o United States €D) International Domestic
YoY . Brazil Jun 2020
-954p Cagda [0) Round-trip
— international
-100%
-1.0% +0.0% -2.0%  +0.0% +2.0% +4.0% +6.0% +8.0% +10.0% +12.0% +14.0% -1.0% +0.0% +1.0% - +2.0% +3.0%

Sources: ARC ticksting data |

Dashboard last updated: 6/3

a
0

W. Origin-Destination pair

5/17/2020); 3Victors search data (6/1/2020); Johns Hopkins COVID data (5/31/2020).

< WoW change in Tickets (Trailing 14 days vs 14 days prior) »

Trailing 14-day

average lower than prior 14 days

Note: For searches and searched nights, our indirect GDS data
—while reflective of the market overall-may not reflect
certain highly direct market segments (e.g., Brazil domestic)

Trailing 14-day average higher than prior 14 days

Questions? Please check out our FAQs, and

? contact BCG at TravelRecoverylnsights@bcg.com

with any inquiries

C >



Portal Home | Summary: Search & Tickets | Summary: Consumer Sentiment | Recovery Trends | Domestic vs International Imp... | Travel Month Comparison | Metrics by Geography | Consumer Attitude | C| >

ﬁ O % A‘C “?'M'P*f YoY Domestic/International Trends in Tickets for All countries

509

COVID’s Impact on Domestic and
International Travel 0%

)

o
Comparing the impact on domestic vs. international Tickets vs. same day =
comparison last year for selected geography .

=

2
Trip type Departure month (3 Selected metric 1) -50% 8
[ (an) v | [cam v | [Tickets -]

On May 17, 2020, All
Selected geography \/\\\_,/ countries had a -54%
| (D] v | 1000 R YoY change in Tickets
B for Domestic travel
¢ Reset all filters Janl Janl5 Jan 25 Feb 12 Feb 26 Marll Mar 2 Apr8  ew Junt o
nternational-outbound B nternational-fbounc [l Domestic

Note: For searches and searched nights, our indirect GDS data—while reflective of

the market overall—may not reflect certain highly direct market segments (e.g.,
Brazil domestic)

7 Questions? Please check out our FAQs, and contact BCG at
. TravelRecoverylnsights@bcg.com with any inquiries

WoW and YoY trend in Tickets by country

Daily Confirmed COVID Cases and Deaths for 4ll countries

1000 |

people
(93]
o
o

Vietnam

0]
-60.0% China

Cases/deaths per million

-80.0% Janl Janl5 Jan 25 Feb12 Feb 26 Marll Mar

@B

C(;;ma"y O& Daily cases per million feople B sl
-100... o

Apr8 Apr 22 May 6 May 20 Jun3

eaths per million people

YoY change in Tickets
Trailirg 14 day average

[1] Searched and ticketed nights shown for round-trip trips only. [2] Searches and ticketed travel shown for all domestic, international inbound, and international outbound travel. For example, a ticket from the US to ltaly would be
-5.0%% +0.0% +5.0% +100% +150% +20.0% +25.0% reflected in both the US and Italy lines. [3] Sept+ includes all travel departing after Sept 1, 2020, up to 330 days after the last search/issue date. [Note] International travel defined as travel between countries. For example, inter-regional
UK flights to France are classified as international travel.
WoW Change in Tickets Sources: ARC ticketing data (5/17/2020); 3Victors search data (6/1/2020); Johns Hopkins COVID data (5/31/2020).

(Trailing 14-day avg [5/4/2020-5/17/2020] vs 14 days prior) Dashboard last updated: 6/3/2020



< Portal Home

)

-

Summary: Search & Tickets

BCG < ARC - e

COVID’s Impact on Domestic and
International Travel

Comparing the impact on domestic vs. international Tickets vs. same day

Summary: Consumer Sentiment

Recovery Trends

Domestic vs International Imp...

Travel Month Comparison

YoY Domestic/International Trends in Tickets for United States .,

50%

0%

YoY change

Metrics by Geography | Consumer Attitude

comparison last year for selected geography
Trip typey Departure month 3 Selected metric 1) -50%
| Round-trip v | (Multiple values) v | [Tickets - |
Selected geography
V (All)
| United States = | 1000%
Jan 2020 B
* Reset all filters Feb 2020 Janl Janl5 Jan 25 Feb12 Feb 26 Mar 1l Mar 25 Apr8 Apr 22 Mgy 6 May20 Jun3
Mar 2020 nternational-cutbound B 'nternational-inbound B Domestk

Note: For searches and searcl . data—while reflective of

the market overall—may not ADI’ 2020 market segments (e.g.,

Bmzildomestic) 7 Ma 2020 ) ) .

Y Daily Confirmed COVID Cases and Deaths for United States
Questions? Pleay| AV IAVZLY) | contact BCG at -
TravelRecoveryl inquiries =] |
4 | Jul 2020 . = 100 4 /_/ e
£ VN y /
WoW and YoY || Aug 2020 country 5 N v / A A
a9 [ 4 | / &

‘3 ; Nov 2020 + g § i r/\/ r v |

L Oct 2020 ca 30

L5 o )

Fa Sep 2020 w

=5 2 ,.//

o @ Cancel Apply T

DI  -936% United StatesO) ~ 0 _i__..“-—

2 g‘ Janl Janl5 Jan 25 Feb12 Feb 26 Mar 11 Mar 25 Apr 8 Apr 22 May 6 May 20 Jun3

0=

> B

L2 Daily cases per million people . Dazily ceaths per million people

[1] Searched and ticketed nights shown for round-trip trips only. [2] Searches and ticketed travel shown for all domestic, international inbound, and international outbound travel. For example, a ticket from the US to Italy would be
+0.0% +0.5% +1.0% +1.5% +2.0% +2 5% reflected in both the US and Italy lines. [3] Sept+ includes all travel departing after Sept 1, 2020, up to 330 days after the last smarch/issue date. [Note] International travel defined as travel between countries. For example, inter-regional

UK flights to France are classified as international travel.

WoW change in Tickets
(Trailing 14-day avg [5/4/2020-5/17/2020] vs 14 days prior)

Sources: ARC ticketing data (5/17/2020); 3Victors search data (6/1/2020); Johns Hopkins COVID data (5/31/2020).
Dashboard last updated: 6/3/2020



< Portal Home | Summary: Search & Tickets | Summary: Consumer Sentiment | Recovery Trends | Domestic vs International Imp... | Travel Month Comparison | Metrics by Geography | Consumer Attitude | C| >

& \_) m A'{C Y“'C'PFE YoY Domestic/International Trends in Tickets for United States

509~
COVID’s Impact on Domestic and v ) )
International Travel o ‘ \,\;v"“t
Comparing the impact on domestic vs. international Tickets vs. same day \
comparison last year for selected geograph
pa ¥ geography \j v\
Trip type Departure month (2 Selected metric 1) -5006 -
IRound-trip v | (Multiple values) - Tickets v I

()
(w)]
C
]
c
=]
5
>
Selected geography ( Al |) !
| United States v | 1009 e
Jan 2020 T : ‘ : ‘ : ‘ :
® Reset all filters Feb 2020 Janl Janl5 Jan2S Feb 12 Feb 26 Mar 1l Mar 25 Apr8 Apr 22 May 6 May 40 Jun3
Mar 2020 International-outbound B 'nternational-Inbound B Domestic
Note: For searches and searc| | data—while reflective of
the market overall—may not AD r2020 market segments (e.g.,
Brazil domestic) May 2020 ) ) .
Daily Confirmed COVID Cases and Deaths for United States
Jun 2020 | contact BCG at c
inquiries o ! ‘
Jul 2020 - - 100- 4 A a & |
E AMAdA,
WoW and YoY || Aug 2020 country 5 o /J - | 4 A /
a = " | | y
% } Nov 2020 + o § /\/ v r J
= .
28 Oct 2020 s a S0
wm U o
= =
— & Sep 2020 g
o Cancel Apply N
E g’ Janl Janl5 Jan 25 Feb 12 Feb 26 Marl1ll Mar 25 Apr8 Apr 22 May 6 May 20 Jun3
U =
=
L2 Daily cases oer million people [l Dsily deaths per million people
[1] Searched and ticketed nights shown for round-trip trips only. [2] Searches and ticketed travel shown for all domestic, international inbound, and international outbound travel. For example, a ticket from the US to Italy would be
+0.0% +0.1% +0.2% +0.3% +0.4% +0.5% reflected in both the US and Italy lines. [3] Sept+ includes all travel departing after Sept 1, 2020, up to 330 days after the last search/issue date. [Note] International travel defined as travel between countries. For example, inter-regional
UK flights to France are classified as international travel.
WOW Change in Tickets Sources: ARC ticketing data (5/17/2020); 3Victors search data (6/1/2020); Johns Hopkins COVID data (5/31/2020).

(Trailing 14-day avg [5/4/2020-5/17/2020] vs 14 days prior) Dashboard last updated: 6/3/2020



< Portal Home | Summary: Search & Tickets | Summary: Consumer Sentiment | Recovery Trends | Domestic vs International Imp... | Travel Month Comparison | Metrics by Geography | Consumer Attitude | C| >

& \_) KG A?C Y“'C'P"E YoY Domestic/International Trends in Tickets for United States .

COVID's Impact on Domestic and M
International Travel oe “ y

50%-

o)
o
Comparing the impact on domestic vs. international Tickets vs. same day S '
comparison last year for selected geography =
P
2
Trip type Departure month (2 Selected metric 1) -500%6 -
[Round-trip v | [Novz020+ v | [Tickets v ]
e \WMWM
| United States " | -100%
. Janl Janl5 Jan 25 Feb12 Feb 26 Mar 11l Mar 25 Apr8 Apr 22 My e—f—) Jun3
Reset all filters

- — : : International-cutbound B 'nternational-Inbound B Domestic
Note: For searches and searched nights, our indirect GDS data—while reflective of

the market overall—may not reflect certain highly direct market segments (e.g.,
Brazil domestic)

Daily Confirmed COVID Cases and Deaths for United States

Questions? Please check out our FAQs, and contact BCG at

j .
TravelRecoveryinsights@bcg.com with any inquiries ° 100 A /
= yry 4 [ |
= |,' / w /,r
. . / A
WoW and YoY trend in Tickets by country 5 o N 4 4 A 4
a Y f | &
o /
8 U _;':n 8 ’_‘/\/ /" 4 JI|
oy = 2 50- ]
(41}
S ¢ - /
: g :
E % w './
Se S 0 o
My 712% United States O , ‘ ‘ ‘ BE————— & O
© o - - - -
= ? Janl Janl5 Jan2S Feb12 Feb 26 Mar 1l Mar 25 Apr8 Apr 22 May 6 May 20 Jun3
O =
S E
o) Daily cases per million people B Dzily deaths per million people
[1] Searched and ticketed nights shown for round-trip trips only. [2] Searches and ticketed travel shown for all domestic, international inbound, and international outbound travel. For example, a ticket from the US to Italy would be
+0.0% +0.1% reflected in both the US and Italy lines. [3] Sept+ includes all travel departing after Sept 1, 2020, up to 330 days after the last search/issue date. [Note] International travel defined as travel between countries. For example, inter-regional
UK flights to France are classified as international travel.
WOW Change in Tickets Sources: ARC ticketing data (5/17/2020); 3Victors search data (6/1/2020); Johns Hopkins COVID data (5/31/2020).

(Trailing 14-day avg [5/4/2020-5/17/2020] vs 14 days prior) Dashboard last updated: 6/3/2020
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& O BCG - ARC N *vcer: YoY Domestic/ International Trends in Ticketed nights for United States .,

/
1] -

COVID’s Impact on Domestic and
International Travel @ ,
Comparing the impact on domestic vs. international Ticketed nights vs. same = ‘ ﬂ
day comparison last year for selected geography ‘.

s
Trip type 1 Departure month 2 Selected metric ) -50% \
[Round-trip v | [nov 2020+ 1/ [Ticketed nignts v | .
Selected geography
| United States = -100%

§ Janl Janl5 Jan 25 Febl12 Feb 26 Mar 1l Mar 25 Apr8 Apr 22 May 6 Mav 20 Jun3
Reset all filters

. S— . . International-outbound B 'nternational-inbound [l Domestic
Note: For searches and searched nights, our indirect GDS data—while reflective of

the market overall—may not reflect certain highly direct market segments (e.g.,

Brazil domestic)

Daily Confirmed COVID Cases and Deaths for United States

7 Questions? Please check out our FAQs, and contact BCG at -
. TravelRecoveryinsights@bcg.com with any inquiries ©° 100 A 1!‘
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Travel demand is starting to show steady improvement.

Small steps at this point, but continued more positive as the year progresses
(looking at advance purchase).

Also seeing this pattern for multiple weeks in a row. We’re clearly off the “bottom.”

Domestic travel is leading international travel recovery across all markets, and
international is still widely varied (e.g., US-CN vs. US-MX).

Ticketed nights (as opposed to tickets) are showing a larger uptick, indicating
longer length of stay. This signals that leisure travel is leading business travel
recovery.
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« Las Vegas (Search)
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» Mallorca (Search)
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« Short-term demand jump
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Join the Conversation

Follow us at #TravelConnect2020

Visit us at: https://arctravelconnect.com/2020/
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The services and materials provided by Boston Consulting Group (BCG) are subject to BCG's Standard Terms

(a copy of which is available upon request) or such other agreement as may have been previously executed by BCG.
BCG does not provide legal, accounting, or tax advice. The Client is responsible for obtaining independent advice
concerning these matters. This advice may affect the guidance given by BCG. Further, BCG has made no undertaking
to update these materials after the date hereof, notwithstanding that such information may become outdated

or inaccurate.

The materials contained in this presentation are designed for the sole use by the board of directors or senior
management of the Client and solely for the limited purposes described in the presentation. The materials shall not be
copied or given to any person or entity other than the Client (“Third Party”) without the prior written consent of BCG.
These materials serve only as the focus for discussion; they are incomplete without the accompanying oral commentary
and may not be relied on as a stand-alone document. Further, Third Parties may not, and it is unreasonable for any
Third Party to, rely on these materials for any purpose whatsoever. To the fullest extent permitted by law (and except
to the extent otherwise agreed in a signed writing by BCG), BCG shall have no liability whatsoever to any Third Party,
and any Third Party hereby waives any rights and claims it may have at any time against BCG with regard to the
services, this presentation, or other materials, including the accuracy or completeness thereof. Receipt and review of
this document shall be deemed agreement with and consideration for the foregoing.

BCG does not provide fairness opinions or valuations of market transactions, and these materials should not be relied on
or construed as such. Further, the financial evaluations, projected market and financial information, and conclusions
contained in these materials are based upon standard valuation methodologies, are not definitive forecasts, and are not
guaranteed by BCG. BCG has used public and/or confidential data and assumptions provided to BCG by the Client.

BCG has not independently verified the data and assumptions used in these analyses. Changes in the underlying data or
operating assumptions will clearly impact the analyses and conclusions.



